
That’s how Daniel Bobroff, the founder and former Investment Director of ASOS Ventures, 
began his talk at our recent EMEA Exec Connect event, an intimate gathering of digital 
marketing professionals in London.

Daniel was quoting a presentation delivered by Darin Archer, IBM’s Director of Product 
Management for Watson Commerce, at Shoptalk Europe earlier this year. And it’s a figure that 
others put even higher. Consultancy firm Innosight has forecast that “about half of the S&P 
500 will be replaced over the next 10 years”.

Daniel went on to discuss the four key areas that advertisers should focus on if they want 
to avoid becoming part of the statistic: data, customer experience, omnichannel and 
collaboration. 

He highlighted how shoppers are demanding a more digital-centric experience, evidenced by 
a double-digit growth in online sales versus a notable decline in high street shopping. This, he 
asserted, shows we are moving from an age of information to an age of recommendation. As 
such, his recommendation was for advertisers to harness Netflix-like algorithms and focus on 
digital storytelling in order to make the experience unique for shoppers.

For us, that 40% stat is hugely powerful – and it could be either very scary or very exciting, 
depending on your perspective. John Gillan, Managing Director of Criteo in Northern Europe, 
argues that it’s the latter.

John sees the 40% stat as a sign that times are changing fast. He points to Criteo’s Commerce 
Marketing Ecosystem as a way of thriving in spite of all that change.
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Within 10 years, only 40% of big corporations that currently exist, will still exist.

“When Amazon started they said they wanted to sell more books than 
anyone else,” John explained. “In 2005, they took it up a notch. They said 
they wanted to be the most consumer-centric business on the planet.”

http://2017final.shoptalk.com/speakers/185/darin-archer
https://www.innosight.com/insight/creative-destruction-whips-through-corporate-america-an-innosight-executive-briefing-on-corporate-strategy/


That attitude (and their vast wealth of data) have helped Amazon realise many 
of their ambitions. Criteo’s CME levels the playing field. It’s a way for advertisers, 
publishers and brands to pool their anonymised data and get a view of the shopper 
journey across all devices and channels – to realise ambitions of their own.

Stephanie Cheung, Head of Internal Media at Wowcher UK, who also attended the 
Exec Connect event, summed up the value of pooling data in this way very nicely: 
“Instead of just seeing your customers as customers to your brand, you get to see 
them as customers to multiple brands. The pooled data can tell us things we might 
not have thought of yet – such as things that customers could be interested in 
purchasing next.”

As is common at these type of events, it’s the informal conversations over lunch 
and the small group breakouts that add further value. Discussions touched on 
omnichannel marketing, plus the recent study by Criteo and Forbes about  
“How Collaboration Levels the Retail Playing Field ”. 

We were particularly interested in the views of featured speaker Michelle Beeson, 
an Analyst at Forrester, who was talking about online vs offline conversion. She 
commented that “retailers often think of conversion as happening on digital 
touchpoints. But there is also real value in the halo effect that individual digital 
touchpoints have on other digital touchpoints – and on the offline world”. 

If this is a topic you’re interested in, take a look at our Smart Marketer’s Guide to Omnichannel. 

You can also read more about how Criteo’s Commerce Marketing Ecosystem could help you 
succeed in the new age of recommendation here. 

Criteo’s EMEA Exec Connect initiative provides a professional forum for senior marketers to 
discuss the most pressing issues affecting Commerce Marketing today. For more information on 
upcoming events, please visit our Exec Connect Hub. 

http://www2.criteo.com/vibrant-future?utm_source=Criteo.com&utm_medium=CPC&utm_content=Criteo.com&utm_campaign=CME_Campaign2017_EN_VibrantFuture
https://www.criteo.com/insights/omnichannel-ebook/
http://www.criteo.com/wp-content/uploads/2017/11/CME-One-Pager.pdf
https://www.criteo.com/insights/category/emea-exec-connect/

